®
)
0@ s @
B1(®
0@
©) £2\€ =
2@ E
7~ ©® =
~NYye © ©
,A@/v\ =
~O e
© g
U\\@ =0
(6) —
Wﬁ w5 e
O) Bl E £
=\ go:
: mw\v i S
@® YO ¢
Y)e w2 g
4@
D) ]
/k\v@ ®@ *<-
)
®
@ @&

T f/// ~ M /// s //

(Stock Code: 825)










@ Mission & Goal ©
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Mission

y
C
To create a modern,
metropolitan lifestyle
with creativity, foresight

and efficiency in China.

Goal

To be China’s most
influential department store
chain operator with the
highest return on equity.

®

OOQ New World Department Store China Limited
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Conviction @ 3

Serve customers with integrity,
sense of responsibility and
a win-win mindset;

Develop with innovative, scientific
and effective measures;

Anticipate market changes with
foresight, revolutionary move
and flexibility;

Enhance quality with prudence,
efficacy and professionalism;

Nurture talents with respect,
care and trust.

\
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Vilestones

2008

July

Announced acquisition of properties in Zhengzhou and
Shenyang with approximate GFA of 34,500 sq.m. and 32,500
sg.m., respectively, for development as self-owned department
stores and scheduled opening in 2011.

15th anniversary and 1st anniversary of listing.

©
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August

Announced expansion of Harbin
Store from about 32,000 sg.m.
to about 50,000 sg.m.. The
expanded area is expected to
be in phased operation in May
2009.

September

Opening of Beijing Liying Store,
the 3rd store in Beijing with GFA
of about 52,000 sqg.m.

October

FY2007 Annual Report won five
awards for the Group, including
Silver Award for “Copywriting:
Annual Reports” in 19th Annual
International Galaxy Awards
Competition.

004 New World Department Store China Limited

November

Opening of Wuhan Hanyang Branch Store, the
6th store in Wuhan, marked the Group’s network
expansion into Hanyang District among the
“Three Towns of Wuhan”. The first to fifth level,
with a GFA of about 43,000 sg.m. entered into
service while the sixth level, with a GFA of about
10,000 sg.m. will commence operation in 2010.

e — 2 imEg TR T

e i WA 4 -

December

Accredited as “Asia’s 200 Best Under A
Billion” by Forbes, the internationally renowned
financial magazine.

2009

January

Announced acquisition of the respective
interests of Kunming Store and Ningbo
Trendy Store from parent company, further
consolidating the Group’s market position in
Southwestern China and enhancing Group
influence in Zhejiang.

February

FY2008 Annual Report won Bronze Award for
“Overall Presentation: Department Store” in 22nd
Annual International Mercury Awards Competition.

Accredited by The Hong Kong Council of Social
Service as one of the 2008/09 Caring Companies
in recognition of Group efforts at corporate
citizenship.




Milestones @@

March

Kunming Store officially converted from
a managed store to a self-owned store.

April

Opening of Taizhou Store marked the
Group’s inroads into Taizhou.

Ningbo Trendy Store officially converted
from a managed store to a self-owned
store.

FY2008 Annual Report won Bronze
Award for “Covers: Annual Reports-
Artistic (Graphics/lllustrations)” in 19th
International Astrid Awards.

June

Announced corporate rebranding in
the press conference held in Beijing
on 16 June 2009. Stores would be
positioned either as “Living Gallery” or
“Fashion Gallery” and abandoned the

conventional positioning by class-basis.

Announced upcoming Beijing Shishang
Store, Beijing’s first “Feminine Club”
department store.

Accredited as 2009-2011 “The Credible
Enterprise of China”.

July

FY2008 Annual Report won Honors
Award for “Cover Photo/Design: Retail—
Convenience & Dept. Store” in 2009
International ARC Awards Competition.

Became principal sponsor of MSF Day
for 3 consecutive years. Over 22,000
NWDS staff members contributed
HK$300,000 to total donation of
HK$480,000 collected by New World
Group who was the largest contributor
in the private sector.

September

Launching ceremony for nationwide
rebranding cum Northeastern
Region semi-final of “The 1st NWDS
Spokesperson” contest took place in
Shenyang on 9 September 2009.

Corporate rebranding to be
implemented sequentially in all
operational regions, kicking off on 9
September 2009 from Shenyang, the
activation city of Northeastern Region.

Annual Report 2009 005
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Retail Network ©

33 Strategic footholds in
17 Major Cities

Harbin
Shenyang
Dalian
Anshan
Beijing
Tianjin
Lanzhou
Shanghai
Wux
Ningbo
Nanjing
Taizhou
Wuhan
Changsha
Chengdu
Chongaqing
Kunming

OO@ New World Department Store China Limited
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A 10%

increase in profit for the year to

HK$547,309 thousand

Operating Result

Revenue

Representing:

Commission income from concessionaire sales
Sales of goods — direct sales

Management fees

Rental income

Operating profit
Profit for the year

Financial Position

Fixed deposits

Cash and cash equivalents
Total assets

Total liabilities

Total equity

008 New World Department Store China Limited

2009
HK$’000

1,721,246

1,163,257
273,588
184,409

99,992

2008
HK$’000

1,489,345

1,017,231
224,498
165,518

82,098

1,721,246 1,489,345

695,032
547,309

As at
30 June 2009
HK$’000

737,529
2,185,992
6,298,906
1,869,485
4,429,421

As at
30 June 2008
HK$’000

790,909
2,336,718
5,760,430
1,653,684
4,106,746




